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Introduction
Credit cards are among the various types of consumer loans. A credit card as an open-end consumer loan allows the consumer to purchase products on credit and the amount is paid back at a due time. The consumer can hence make various expenditures on products without having the money in their actual balance. The credit card companies are compared to buy now pay later plans provided by retailers. The retailers allow the consumers to purchase products and make the payments in different installments. The credit cards charge interest at an annual percentage rate for cardholders who don’t pay their full balance at the end of the month. Credit cards are issued by banks and other financial institutions who can also provide incentives to their customers based on their usage or the plans selected by the customer. Financial institutions can enjoy a variety of advantages from offering credit card services to consumers. The consumers are given a chance to cater to various daily expenses on loan as an advantage although there may be various disadvantages of using credit cards. 
Understanding Credit Cards
Credit cards have become popular over the years all over the world as the industry of commerce changes. Credit card payments are some of the advances of technology that allow the customer to carry around a piece of metal or plastic that can be read by an electronic device. The cre4dit cardholder is given the authority to make different purchases and pay back the amount to the bank based on the commitment of the bank. Many issuers of credit cards have given the customers various reasons to carry the card around without the need to have any cash with them while they can enjoy various discounts on some products. Some credit cards also allow users to withdraw cash for their daily expenses. As the customers continue to appreciate the services provided by credit cards, they are likely to make it their preferred payment method for their daily purchases (Singh, et al, 2018).
Factors that influence the use of credit cards
Perceived ease is one of the factors which attract potential customers to use credit cards. It includes the degree of ease that an individual expects when using a given system or payment method. Consumers may be attracted to using credit cards due to the simplicity and ease of the procedure involved in paying through them as well as the extensive usability of the cards on different devices (Nguyen & Cassidy, 2018). There is also much simplicity in using the card which requires minimum effort to learn. Due to this consumers are likely to prefer credit cards to cash payments which requires them to walk around with money. 
Social influence is also a major factor that promotes more use of credit payments by consumers. Social influence pertains to the belief by the consumer that important people approve or disapprove of certain behavior. Consumers are attracted to using credit cards or evaluate them based on the testimonies given by their friends or colleagues on their experiences with credit cards. The various advantages always talked about by their peers make the credit payment a resistible experience for new customers to try. Consumers are said to have the tendency of imitating or acquiring the financial attitudes of close members of their families. The media also plays a crucial role in promoting social influence for using credit cards. The media creates awareness about the product to a large number of potential customers who are attracted to the services offered through credit cards. As awareness about a product in the market rises, more customers are expected to try it (Nguyen & Cassidy, 2018).
The perceived risk by the consumer is a significant factor in determining the probability of using credit card payments. The expectations of the consumer for various loss incidents constitute the perceived loss. Efficient and safe use of credit cards requires the consumer to spend effort and time learning how to use the cards (Trinh, Tran, & Vuong, 2020). System malfunctions or breakdowns can lead to a lack of success in using credit cards. Consumers may also perceive the risk of losing their personal privacy through a data breach or system security failures. The expectation of a certain loss related to using a certain product can promote less desire to use the product by potential consumers. However, the offers provided by the banks or other issuers of credit cards on the advantages of using the credit cards may have a more significant influence in determining whether or not the consumer adopts the credit card as their method of payment (Boden, Maier, & Wilken, 2020).
Credit cards from the Bank perspective
The banks and other issuers of credit cards may fail to generate any profits for consumers who pay back the amount due at the right time. However, there are various advantages that banks seek when issuing credit cards to their customers.  Credit card issuers can gain profits through interests accrued on unpaid balances. An annual percentage rate is imposed as part of consumer interest on their expenditures on loans over a period of time. The banks however offer a grace period to the customers in most cases before they can start charging interests on the accrued balances (Mahmood, & SUHAIB, 2019).
The cardholder issuers and tellers enjoy customer loyalty from their users. Many holders of a credit card usually acquire it to use it. Credit cards have provided payment solutions to many of the customers like paying for utilities and other daily expenses. Some credit cards issuers also allow the customers to borrow from the bank and make cash withdrawals. The customer loyalty enjoyed by the issuers of credit cards has improved the number of transactions or interchanges from which the banks tend to earn. 
Customer loyalty is also enjoyed by different retailers. As the number of the customer using the credit cards has increased, credit card issuers have developed different types of credit cards available for the customers. Retailers have allowed the issuers to develop branded credit cards that can only be accepted by that retailer. The retailers by offering these credit card payments create customer loyalty as they tie their customers to frequent purchases. As the customers enjoy the loan payments to the retailers, the retailers also have the opportunity to increase their sales and hence make more profits. 
Reasons for using Credit cards
There are numerous advantages that the user can get from using credit cards. All the consumers may be required to pay interest for late payments, credit cards provide a variety of solutions a well as rewards for the user's convenience. Credit card issuers offer various types of incentives to their users including rewards and ways of catering for unplanned expenses. Cardholders can accumulate redeemable points as they shop which can be used in making later purchases. 
The consumer also has major advantages of paying for products on loan when they don’t have the money. The consumer can pay for numerous expenses using a credit card and pay the amount due in the stipulated time. This increases the purchasing power of the consumer even when met with unexpected expenses. Many issuers provide introductory bonuses to attract a larger customer base (Singh, et al, 2018). The customers can enjoy these benefits as they last to purchase various products for daily living. Some of the credit cards provided by the bank can also allow the user to make cash withdrawals which they can spend on small expenses on purchasing from retailers who do not accept credit cards. 
The credit card also allows the user to build their credit. Using the credit card responsibly can allow the holder to build their credit history with time while they reduce their need to use cash to make payments. Payments and activity of purchasing are usually reported to the major credit agencies. These reports can be used in building a high credit score for the cardholders who use them responsibly with a potential chance of extending their credit lines (Singh, et al, 2018).
Responsible use
Responsible use of the credit card is a key requirement for the cardholder to be able to enjoy various advantages provided by using the credit card. Responsible use of the credit card includes making a payment plan for the loans the consumer is provided with. Consumers need to make plans which allow them to pay back the money conveniently in the given time. The credit card also increases the consumer’s purchasing power which also requires responsibility to manage. 
The consumer needs to learn responsible purchasing to avoid irresponsible expenditures which may be challenging during payments. Consumers should understand the percentage of income they want to use in purchases before acquiring a credit card. This can help them to avoid various instances of expenditure for the consumer due to the availability of the loans. The lack of responsibility in credit payments can have various implications for credit card users. The excessive expenditures can render it difficult for the credit card holder to pay back the amount owed at the right time. Failing to pay validates the interest rate applicable on the accrual amount. A user can end up spending more than they get from the loans which is a major loss. A series of late payments also ruins the credit score and the credit history of the cardholder (Nguyen & Cassidy, 2018). A ruined credit card score limits the ability of the holder to access credit even from other providers. 
Conclusion
Technology has helped in improving the industry of commerce in different ways. The adoption of various technological methods improves the efficiency of the service provided to the customer allowing the customer to enjoy the services even more. However, the customer should always remember that the seller is always looking to maximize their profits by adopting new technologies. Using the credit card as a payment solution is one of the major additions to the field of commerce. Individuals are only advised to embrace it only when they have proper payment plans for paying back the amount or shopping responsibly. The credit cardholders who manage to use it responsibly enjoy a variety of advantages including rewards, a solution to unexpected expenses while building their credit score. 
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